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® "1-digit-alcohol-%" had been covered traditionally mostly by beer. However, recently in Japan, Sake has entered into this market with its sparkling
products. ® Canned RTD, which is growing sector in Japan, is spreading various products with 1%-increments. Beer is also trying higher and lower %.
® Here, T collected various 1-digit products on a chart to observe a market trend. (text and chart by Sienna K. Emiri)
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